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BY JO BECKENDORFF
DUBAI, UAE—We had just told our Pakistani driver to 

take us to Wolfi ’s Bike Shop. “Bikes—you mean motorbikes?” 
he asked. “No, bicycles,” we said. “Ah, motorcycles.” “No, not 
motorcycles, push bicycles.” 

We gave up in hopes our driver would concentrate on the 
road. His speedometer was pegged at 75 miles per hour. But 
the speed limit was a more modest 45 as he sped past the 
modern skyscrapers lining Sheikh Zayed Road.  For cyclists 
and pedestrians this has to rank as one of the most dangerous 
mile-long strips of shopping anywhere.

 But as we pulled up to Wolfi ’s store, our driver told us that 

a Harley Davidson shop was nearby. “No problem, I can take 
you there in fi ve minutes!” he said.

Cycling in the desert? Talk to Wolfi  Hohmann about 
Dubai’s cycling scene. Th e German retailer is credited with 
helping develop Dubai’s interest in bicycles, and his infl uence 
is felt throughout the seven emirates.

As we enter his Sheikh Zayed Road store, he takes us to his 
coff ee bar. We chat during breaks as he greets customers and 
repairs bikes. Since opening in 2002, Hohmann has done ev-
erything himself working more than 10 hours a day, six days 
a week. And among cyclists in the Arab Emirates, he’s be-

BY LYNETTE CARPIET
SANTA CRUZ, CA—It’s back to 

school time. And for Kirk Bernhardt, 
that means juggling his time between 
teaching bike assembly at Harbor High 
and fi xing bikes in Santa Cruz Bicycles’ 
warranty department. 

Although it’s a busy time, it should be 
easier now, aft er having taught the pilot 
“Bike Shop at School” class of 22 stu-
dents last January. 

“I tried to prep them so they can 
walk into a bike shop and get a job as 
an entry-level mechanic in an assembly 
position,” Bernhardt said. “We pulled 
the bikes out of boxes and assembled a 
$300 mountain bike.

“I had some serious troublemakers 
but it was an opportunity to turn a kid 

BY MATT WIEBE
ORLANDO, FL—A spate of high-

profi le lawsuits over quick releases, 
along with a New Jersey legislator 
who wants to ban them, is forcing the 
industry to reexamine its traditional 
quick-release designs. 

Fueling that review is a Web site, 
www.shokmoms.org, warning parents 
about their dangers. But for the fi rst 
time in years suppliers have options.

Cannondale, Kona and Trek retailers 
are getting the fi rst production bikes 
with Montague’s Clix quick-release 

BY SHERI HEIN
LEXINGTON, KY—Imagine walk-

ing out of a coff ee shop and with the 
swipe of a card releasing a bike from 
a locked rack, hopping on, and then 
pedaling off  to work. 

Once there, park in a designated rack 
and go about your day. Each trip costs 
about 50 cents, and bikes are available 
at stations every few hundred yards. 

Th is vision of green transporta-
tion is being explored in communi-

ties worldwide, most recently in Paris, 
which just introduced its public-use  
program called Velib. 

With 10,600 bicycles stashed at 750 
stations, it’s the largest program of its 
kind. Users can purchase a pass for a 
year, a week or a day, with a one-day 
pass costing a bit more than a dollar. 

Th e fi rst half-hour is free and aft er 
that minor charges are assessed for 
each half hour the bike is out. Major 
cities such as Chicago, New York, San 

Francisco and Washington, D.C., are 
exploring similar programs to ease 
traffi  c congestion in densely populated 
urban areas. 

San Francisco has proposed bicycle 
stations adjacent to bus depots, mak-
ing cycling a part of the city’s extensive 
public transportation system. 

On the opposite coast, the New 
York Bike-Share Project has proposed 
a Paris-style system for Manhattan, 
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Metro Cities Give Yellow Bikes Another Go
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Back to School:
Students Learn 
Bike Assembly

Suppliers Test
Alternatives To
Quick Release
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Cyclists frequently pass camels on the roads outside downtown Dubai where the cycling scene is growing.

Dubai Retailer Is Pumping Pedals Not Oil
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